
 

Contact : rfm@inetbiz.ca                                 

Ken Gronsdahl - kgronsdahl@sasktel.net 

ph 1-306-783-3352                                   

Tom Crook - stage@mts.net                        

ph 1-204-867-7317 

 

 

This is a good place to briefly de-

scribe your products or services. 

This description should effectively 

summarize what your organiza-

tion offers. It typically does not 

include sales copy. 

Lorem ipsum dolor sit amet, con-

sectetuer adipiscing elit, sed diem 

nonummy nibh euismod. 
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Rockin the Fields of 
Minnedosa wants you to 
know: 
 
RFM is a non-profit 
cooperative that is run by 
elected volunteer board 
of directors. 
RFM works with a 
number of local service 
clubs throughout the year 
to work towards making 
the festival a success. 
In excess of $120,000.00 
has been donated back to 
the service clubs over the 
last eight years by RFM. 
Website boasts views 
from over 45 countries. 
Membership benefits 
include voting rights at 
the AGM, and festival 
input. 
Membership includes 
first option of purchasing 
a deck pass - only 300 
available annually. 
 

 
 Deck Pass              

$225 
 

Weekend Pass $150 
 

Day Pass $55 
 

Camping $50 
 



    Gold Sponsor $2000 Diamond Sponsor $5000+ 

     Silver Sponsor $1000    Bronze Sponsor $500  

 

 

www.rockinthefields.ca   1-888-330-8333 

 

Includes: 

Conduct cross promotions with other RFM sponsors with 
RFM approval.  

Use RFM logo for promotional purposes (advertising, letter-
head, visual presentation and media releases) 

Recognition in RFM brochure and or program. 

Logo link on RFM website (Sponsor page) 

Placement of posters and banners in amphitheatre (to be sup-
plied by sponsor) 

Recognition on sponsor board at the festival (All signage 
placement  and quantity to be determined by RFM)   

2 - Weekend passes 

Includes:         

Conduct cross promotions with other RFM sponsors with RFM      
approval. 

Use RFM logo for promotional purposes (advertising, letterhead,   
visual presentation and media releases) 

Recognition in RFM brochure and or program. 

Logo recognition on RFM website  (Sponsor page) 

Placement of posters and banners in amphitheatre (to be supplied     
by sponsor) 

Recognition on sponsor board at the festival .                                           
(All signage placement  and quantity to be determined by RFM)  

   4 - Weekend passes & 2 camping passes in open camping area 

Includes: 

Conduct cross promotions with other RFM sponsors with RFM 
approval. 

Use RFM logo for promotional purposes (advertising, letter-
head, visual presentation and media releases) First right of 
refusal to be a sponsor at the 2011 RFM, prior to Nov 15/10 

Recognition in RFM brochure and or program. 

Logo link on RFM website and Posters (Sponsor page) 

Placement of posters and banners in amphitheatre (to be sup-
plied by sponsor) 

Recognition on sponsor board at the festival (All signage place-
ment  and quantity to be determined by RFM)   

2 – Deck passes, 6 - Weekend passes &  

2 camping passes in open camping area  

Includes: 

Exclusive promotional rights in products , services at RFM Conduct 
cross promotions with other RFM sponsors with RFM approval. 

Use RFM logo for promotional purposes (advertising, letterhead,      
visual presentation and media releases) 

First right of refusal to be a sponsor at the 2011RFM, prior to ,            
Nov 15/10  

Recognition in RFM brochure and or program. 

Logo recognition on RFM website and Posters (Sponsor page) 

Logo recognition on selected RFM merchandise (to be approved by 
RFM Board) 

Logo recognition on RFM poster 

Banner on main stage 

Placement of posters and banners in amphitheatre (to be supplied        
by sponsor)   
4 – Deck passes, 10 - Weekend passes,  4 camping  passes in open 
camping area  

Friends of RFM $100 

Friends are invited to be part of our  website—

with a direct link to their business/company. 

With thousands of page views annually. 


